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Intro 
Welcome to Bellrock’s brand guide lines 

This Book is considered the ‘black book’ of branding for 
the Bellrock Group. With a steady stream of acquisitions 
and PFI contracts the Bellrock FM Sales and Marketing 
Team decided to put together this brief guide dictating the 
way that we plan to maintain a treat the current brands 
within the Bellrock group.

Make no mistake were not planning to break the mould, or 
upset the band wagon, this book offers advice when 
dealing with the brands individually and in a group context  
and sets out the recommended guidelines when 
concerning anything graphical.    



Bellrock Group 
Logo  
The Bellrock Group logo, a new addition to the 
Bellrock Branding Developed by OWB  



Bellrock FM 
Logo  
The bellrock Logo developed by Dair* 



Bellrock Icon   
The Bellrock Icon has acquired many nick names 
the Bellrock Binoculars, the Bellrock 8, the Bellrock 
chain link. but whatever you call it the Bellrock Icon 
is an integral part of the Bellrock brand. 

Developed by Dair* when the company was 
rebranded from SGP to Bellrock. The Icon has 
Become the lynch pin to Bellrock Branding and 
colour schemes. 

The bellrock icon itself is rarely used by itself but on 
ocasion it has been known to be used on buisness 
cards, page numbers and map icons. 



Technical Logo
 Spacing 
Where possible the bellrock logos should be given 
‘breathing room’ a 5mm border of white or its corre-
sponding colour should be left at all times. 

Where possible the bellrock logo should not be 
shrunk to below 400 px X 59 px and should always 
remain at 300 dpi for a good quality image 300pdi and 400px X 59px lowest resolution best to 

avoid if possible 

Examples of both the Bellrock icon and the 
Bellrock logo with 5mm of white space.  

Image Size 



The only estates management service that 
provides comprehensive TFM driven by a 

proprietary software suite seamlessly integrating 
your property, asset and project management 

ambitions

Bellrock Strapline  

The leading light in facilities management & property services



Good logo Etiquette  
Good logo Etiquette

Always centre the logo within the designated space lining 
up the outer spacing of 5mm using the bottom tip of the 
bellrock ‘C’ and the bottom of the two circles in the bellrock 
chain link as a central guide.  

Make sure the logo is as high quality as your document will 
allow. Depending on whether your document is for email, 
print or digital will depend on the quality of the logo you 
can use. On the business development drive there will be a 
series of logo design to solve this problem please make sure 
you’re using the correct logo for the correct document.  

as a standard rule the bellrock logo should not be be over-
layed with any images with the exception of the bellrock 
light house image.  



What not to do
Classic Mistakes, the difference between profffesional design and amater misshaps oftern comes down to 
maintaining the integrety of the brand. Bellrocks iconic blue and grey combination is no exception heres a few ‘do’s 
and dont’s when it comes to handeling the bellrock logo.  

Don’t offset the logo always try to keep 
it centred 

Don’t warp and unnecessarily 
transfigure the logo 

Do not lower the image quality to 
bellow 300pdi 

Don’t mono the logo unless provided, 
unless the logo is on a blue background  

Don’t change the logo’s colour, 
particularly to one not in our colour 
guide 

Don’t rotate the logo 

Do not stack the logo Don’t Fade or change the transparency 
of the logo below 45%



Bellrock Signature
Colours 



Bellrock Signature 
Colours 

CMYK (Print)

58, 0, 8, 0 

RGB (Digital)

86, 200, 228 

Web Safe 

#56C8E4

Spot Pantone

305

CMYK (Print)

23, 2, 0, 77

RGB (Digital)

69, 85, 96

Spot Pantone

432

CMYK (Print)

0, 0, 0, 100 

CMYK (Print)

0, 0, 0, 0

Bellrock Blue 

Bellrock Grey 

Standard Colours 

The bellrock blue is one of our 
greatest defining features. It is an 
essential part of the bellrock brand. 

Combined with white, black and a 
range of dark greys these colours 
give bellrock a distinct style which 
is both simple to use and bold 
making us stand out from the 
crowd.  



Bellrock Imagery  



Bellrock 
Lighthouse    
The bellrock blue is one of our 
greatest defining features. It is an 
essential part of the bellrock brand. 

Combined with white, black and a 
range of dark greys these colours 
give bellrock a distinct style which 
is both simple to use and bold 
making us stand out from the 
crowd.  



Bellrock Icons  



Bellrock 
Icons   
The bellrock blue is one of our 
greatest defining features. It is an 
essential part of the bellrock brand. 

Combined with white, black and a 
range of dark greys these colours 
give bellrock a distinct style which 
is both simple to use and bold 
making us stand out from the 
crowd.  



Bellrock Examples 
Busines cards, case studies, powerpoint presentation 
and more...  



Business Cards  

The bellrock blue is one of our 
greatest defining features. It is an 
essential part of the bellrock brand. 

Combined with white, black and a 
range of dark greys these colours 
give bellrock a distinct style which 
is both simple to use and bold 
making us stand out from the 
crowd.  



Powerpoint 
Presentation 
The bellrock blue is one of our 
greatest defining features. It is an 
essential part of the bellrock brand. 

Combined with white, black and a 
range of dark greys these colours 
give bellrock a distinct style which 
is both simple to use and bold 
making us stand out from the 
crowd.  



Case Studies 

The bellrock blue is one of our 
greatest defining features. It is an 
essential part of the bellrock brand. 

Combined with white, black and a 
range of dark greys these colours 
give bellrock a distinct style which 
is both simple to use and bold 
making us stand out from the 
crowd.  

Overview

Costa Coffee, part of the Whitbread Group, is now one of 
the UK’s largest Coffee Shop businesses with over  1600 
outlets across the UK. Bellrock was awarded a property 
maintenance contract in 2012 and has worked closely with 
Costa to generate cost savings, improve operational effi-
ciency, deliver compliance and provide full visibility of the 
overall maintenance service.

Our Approach and Solutions

When Bellrock took over the maintenance services, there 
was low confidence in the previous service both at 
corporate level and with coffee shop staff. Key concerns 
were the lack of visibility for the dailyw maintenance 
process and cost validation.

Working closely with Costa and employing our proven 
Transition Methodology enabled us to complete 
mobilisation of all outlets in just 12 weeks – delivering a 
seamless transition.

A dedicated Account Management and Supply Chain 
Team was formed to collect and analyse key data and 
benchmark performance. As a result, cost savings of £36K 
were generated during the first six months. 
Subsequently, through our continuous improvement 
process, typical annual cost savings have been in excess 
of £300K.

Our Supplier Management team engaged with suppliers 
to resolve outstanding contractual commitments. Supplier 
training allowed them to interface with the Bellrock 
system easily – resulting in a smooth transition and 
shorter mobilisation period.

The outcome

• Annual cost savings for 2015 is £315,604 – directly from    
  our supplier quote validation process. (For 2016 we are  
  expecting savings to be up to 5% higher.)

• Significantly improved reactive maintenance invoice 
  validation through the Lens system

• A rapid dedicated response to approximately 75,000 
  calls per year

• Considerable conversion of Reactive jobs to scheduled 
  Planned Maintenance providing better management 
  control, greater overall visibility and cost savings

• Statutory Compliance achievements of 90%+

Costa Coffee 

Bellrock Services
We provide a dedicated team focused on 
delivering the following key services:

• Full Account Management
• Budget and Cost Management
• Forensic Data Analysis 
• Provision of 24/7 Contact Support Centre
• Planned and Reactive Maintenance 
   management
• Project Management
• Quantity surveying
• Supply Chain Management (including a 
  Supplier performance monitoring)
• Online Maintenance Cost system

Web:  www.bellrock.fm
Email: enquiries@bellrock.fm
Tel:   0116 201 6800



Bellrock Exhibition 
Stand   
The bellrock blue is one of our 
greatest defining features. It is an 
essential part of the bellrock brand. 

Combined with white, black and a 
range of dark greys these colours 
give bellrock a distinct style which 
is both simple to use and bold 
making us stand out from the 
crowd.  



Font 
Bellrock has several house fonts that are 
used throughout the buisness. 

For 90% of the company internal and 
extrenal use, Bellrock uses Gotham 
rounded or Century Gothic.  

Gotham Rounded (Normal)

Gotham Rounded Light 

Gotham Rounded Medium 

Gotham Rounded Bold 

Century Gothic Regular 

Century Gothic Bold 

Century Gothic Bold Italic 

Century Gothic Italic

There are however a few eceptions. 
Within in Bid documents we oftern use 
Arial as its easier to read and seen as the 
industry standard. The same goes for all 
tables and anaylitic dosuments.   

Bids and Diagrams 

Arial (Normal)

Arial - Black  

Arial - Bold 

Arial - Bold Italic

Arial - Italics

Arial - Narrow  

Text PT sizes are dependent on the 
document size each document has 
a template that can be found via the 
business development drive. The tem-
plate e.g. the power point template or 
the case study template has pre-set 
text sizes and font which should men 
it’s an easy task to edit or create a 
new presentation quickly and accu-
rately whilst also reflecting the Bell-
rock brand. 
 

Text Sizes 



Concluding 
Notes  
Managing and maintaining the bellrock 
Brand 



Bellrock Tier 2
Bellrock Facilities Management, Bellrock Property, Bellrock 
Maintenance, Bellrock Software/ Concerto   



Bellrock Facilities 
Management 



Bellrock Property 
Services 



Bellrock 
Maintenance 



Bellrock Software/ 
Concerto



Bellrock Tier 3
 Inner workings - Bellrock FM, Bellrock Estates and Estates 
Management,  Stanley Hicks, Property Solutions, Dawn Construction 
(PFI) Bellrock Maintenance, Concerto Software Solutions  



Stanley Hicks



Stanley Hicks 
Colours 

CMYK (Print)

99, 74, 11, 1 

RGB (Digital)

0, 83, 151

Web Safe 

#005397

Spot Pantone

7462c

CMYK (Print)

0, 92, 87, 0

RGB (Digital)

238, 59, 51

Spot Pantone

432

CMYK (Print)

0, 0, 0, 100 

CMYK (Print)

0, 0, 0, 0

Stanley Hicks Blue 

Stanley Hicks Red

Standard Colours 

Stanley Hicks was founded in 1889 
and has been based in the City of 
London since the early 1900’s. We 
have been providing professional 
advice to our clients in the changing 
world of property for the last two 
centuries. This long history coupled 
with our contemporary business 
methods, gives us a unique position 
in the market today.



Stanley Hicks 
Logo



Proposed New 
Stanley Hicks 
Group Logo 
Logo



Property Solutions 



Property 
Solutions Colours  

CMYK (Print)

100, 82, 29, 15

RGB (Digital)

4, 36, 115

Web Safe 

#003366

Spot Pantone

654c

CMYK (Print)

0, 31, 95, 0

RGB (Digital)

253, 184, 39

Spot Pantone

1235c

CMYK (Print)

0, 0, 0, 100 

CMYK (Print)

0, 0, 0, 0

Property Solutions Blue 

Property Solutions Yellow

Standard Colours 

Stanley Hicks was founded in 1889 
and has been based in the City of 
London since the early 1900’s. We 
have been providing professional 
advice to our clients in the changing 
world of property for the last two 
centuries. This long history coupled 
with our contemporary business 
methods, gives us a unique position 
in the market today.



Property 
Solutions Logo 



Proposed New 
Property 
Solutions Group 
Logo 





Concerto Colours  

CMYK (Print)

99, 74, 11, 1 

RGB (Digital)

0, 83, 151

Web Safe 

#005397

Spot Pantone

7462c

CMYK (Print)

0, 92, 87, 0

RGB (Digital)

238, 59, 51

Spot Pantone

432

CMYK (Print)

0, 0, 0, 100 

CMYK (Print)

0, 0, 0, 0

Stanley Hicks Blue 

Stanley Hicks Red

Standard Colours 

Stanley Hicks was founded in 1889 
and has been based in the City of 
London since the early 1900’s. We 
have been providing professional 
advice to our clients in the changing 
world of property for the last two 
centuries. This long history coupled 
with our contemporary business 
methods, gives us a unique position 
in the market today.



Concerto Logo 



Proposed New 
Property 
Solutions Group 
Logo 






